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Digital Connection with Consumer/
Healthcare Decision Makers
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Establishing Digital Context is Key to
Achieving Connection with Users

Consumers can be grouped by their
willingness to share data:
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Digital comfort increases partly by
choice and as a result of engagement g
with digital content
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Highly personal, tangible benefits from
digital engagement concepts find broad
appeal from High Comfort through
Reluctant consumers

Those higher in the Comfort spectrum
want a brand that is individualized to fit
their preferences in addition to traditional
benefits such as value and guality

People are more willing to share data to
ISR optimize their experience in a medical
situation vs. a consumer situation

B . As healthcare experiences drive
\ more digital interactions, will
these interactions increase 1

comfort with digital context
across the spectrum? ~—




